ﬂ?‘ﬂi‘ﬂiﬁ 115

b 74 ] 74 1
msﬂszquummﬁfwé’ﬁums@mmsqsﬁ@ ASIN 8 Lmzmsﬂsz’quwmmﬁfwﬁmms@ﬂmsqsﬁ@mmﬁﬁﬁ ASIN 5

1. %ﬁiﬁ‘ixﬂﬂ"l‘i

v v
ar o

TA539n13 “M9UsEENHAIASERINNNTTANTTE3Ae ASIT 8 LATNISUSENNAITWASEATUNISTANNSEIRaWINTIR ASITI 57
v o
2. fufinweulasens

SMRUBNITIIHATE UBNITIUINTT WRZAWNARNNWS

3. AANNTTURLINANA

AsAVNGgana uningndeBeslnl SAdevmidesadiuniafisyiesdanuddndmnisuaniagsia Tnanisdosdnlinnidds Wnasnis sandeindnunlue iy
fidaAnendnnisadouasimunetisoiiesmideiiansnsnilugnainuesdanud g fiuniauamadnnisgaiafian sl ssgnd et amidonts
13M199AN19gaRaNs IuaziugNen uazasdulasma n1adanisUszgrAsiniafinuuaniagafa Sulddnfuedesfloniliinoryinisgana uniangidedelna iudad
pamdadnyetnsBetuntsdasdniifinnisimanuasineg unininsg sasmiedadugemetunisdaliidanisuanifensauniasoiuasadnonanssanfinssndneiingon
Uszgn@aunanniunIAsg nAenTy §otun1aAnET warantWATe AsgUaniagata avnianedeidaelinl TadnTHan1sdnl sz unnsdrinisssdugni faunts
13ynagafia nelifianissgn “nneissgunasAdedun1adnnisgaia” adstaifiasdaudd 2551 uaswudnlFsumnmlaatsnnangsiiaeumacaAring

FofuRenauanesdadnguazasdnisaiinnsiinuimndmnismeuiniagaie uazamdiuiimeesdanaslunisusnisianisgsiesnsanzidmagsna
uvnAngdndeetns naUstudpguszasdtunisadnniitamsundannnd wanduniauanilfeuna@afinasdnaindnnng Wnade uasindnunTuazduuigygnnuas
UBgienlunguanunimfunisudnadnnisganauazaenfifisadosetnsiadias angianiagsia anianendeBastnidednlifnisssgAnnnis sade “niadazs

HAIATEAINNNTIANTSEINe ASIT 8 uAT N1TUSTENHAIIATENIWITARINNSTANT3Esfie A5ST 5 IutuiuansT 27 noAAniaw 2558

4. Tagiezas Alasenis

~ ! a o v @ g o % o o a
4.1 INDAS LN‘ENﬂ']W@ﬂﬁﬂ&@’]%ﬂ’]‘jL‘U‘H@m?_lﬂ@’N’]‘?J"‘lﬂ'?‘iﬂquﬂ’]‘iﬂ‘j‘iﬂ’]‘j@ﬂﬂ"l‘jﬁ‘jﬂ@



o o a s

4.2 WiesduaduliiAnnaiansnAdeideliinesdanudlne uaznisleszendl¥asdannasinunsudmadaniagana idudas lenionisudmadaniaganasiolu
TLALYNTULATUTEMAYIA

4.3 Windalanatuniauanilasuanag Aduimd weslszauniasoifmniaiameAdesunisuamainnisgsia

4.4 WalhiAndalsmianiaimmiuazsAdednnisdnadanmagsiantwsaiios

4.5 Wedunf lumsweunsnasddsnissiunisuinsdaniagania wssAudszme

anunannITUlsEYw

Tssuanianmes fen 49nTnEes g

A5aURA%a HANSHARRBUN AN

Ao Y

- 9MHAIYAIUNNTUINI9N1TRATA (Marketing management research)

- HATEATUNTITUENNTNT19RU (Financial management research)

- UATHAIUNNTIANITBNANS (Organizational management research)

- UAKEAIUNNTIANTITNINEINTHYEE (Human resource management research)

- 9UATEAIULYE (Accounting research)

- N ﬂﬁﬂquﬁﬂ‘i‘m%uﬁﬂﬂ (Consumer behavior management research)

- 9mAdERunIsRmIANEugUszNaunIs (Entrepreneurship development research)

-9 f—Jﬁﬂumim:ﬂﬂﬁ%mmTuTﬂﬂmfmumﬂﬁumiu‘%mﬁmmi (Information technology and management research)
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- WANEAUREANT229BNANTEINAUAZN1TRBRNTA1IARTA (Organizational communication and marketing communication research)
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- ATEATUANNSURATE LTENaNANTRaaIAN (Corporate social responsibility research)
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- anAdaduladaRNg (Logistics)

- AT AN N3 M139ANT9374 (Other related research topics)



DOMRCEEZIE (CMRC

Business Naragement fesearch Confecence CMUWSINSSSOM

8.30-9.00 am. Reqistration (Upload Power Point file for presentation at registration desk)
(Grand Ballroom at 2" Floor)

9.00-9.15 am. Opening Ceremony by Associate Professor Dr.Avorn Opatpatanakit, Vice President for Research and Academic Services of Chiang Mai University
(Grand Ballroom at o Floor)

9.15-9.45 am. Key Note Speaker “Moving Business Forward in the Era of Shared Value” by Kunchuda Disyabutra, a Consultant at Thailand Productivity Institute

(Grand Ballroom at 2nd Floor)




10. 15-12.00 am. Seminar presentation — Session 1 (divided into 3 rooms)
(presentation 15 min. , Q&A 5 min./paper)
-Room 1 Voyage (Srd Floor)

- Room 2 Journey (Srd Floor)

- Room 3 Expidition (C’)rd Floor)

13. 00 -14. 00 pm. Seminar presentation — Session 2 (Srd Floor)

14.20-15.30 pm. Seminar presentation — Session 2 (C’)rd Floor)




- Oral Presentation Schedule

Time

Room 1
Voyage (3rd Floor)
BMRC

Room 2
Journey (3rd Floor)
BMRC

Room 3
Expidition (3rd Floor)
IBMRC/BMRC

10. 15-12.00 am.
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C2. EFFECTS OF PERCEIVED RISK AND
PERCEIVED VALUE OF ONLINE REVIEW
THROUGH ONLINE TRUST ON
PURCHASE INTENTION
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C3. ENHANCING CO-PRODUCTION WITH
CUSTOMER ENGAGEMENT USING SOCIAL MEDIA
— THE STUDY OF SMARTPHONE PRODUCTS IN
THAILAND
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C4. LOCATION AND AGGLOMERATION OF AGRO
PRODUCTS MANUFACTURERS IN THAIALND: A
CASE STUDY
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Room 1
Voyage (3rd Floor)
BMRC

Room 2
Journey (3rd Floor)
BMRC

Room 3
Expidition (3rd Floor)
IBMRC/BMRC
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C5. CORPORATE SOCIAL RESPONSIBILITY AND
FINANCIAL PERFORMANCE AN EMPIRICAL
ANALYSIS ON NON-FINANCIAL SECTOR

12.00 -13.00 pm.

13. 00 -14. 30 pm.
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Voyage (3rd Floor)
BMRC
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Journey (3rd Floor)
BMRC
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Expidition (3rd Floor)
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Time

Room 1
Voyage (3rd Floor)
BMRC

Room 2
Journey (3rd Floor)
BMRC

Room 3
Expidition (3rd Floor)
IBMRC/BMRC
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16.00-16.30 pm.

--Announcement for “Best Paper Award” (Grand Ballroom at o Floor)= =====--




IBMRC: International Conference Room 3. Expidition (3rd Floor)

C1 MARKETING MIX STRATEGIES WHICH ARE PROPER FOR THE BEST OPB 5- STAR PRODUCT OF CHIANG MAI
Present by Supathanish Termsnguanwong , THAILAND

C2 | EFFECTS OF PERCEIVED RISK AND PERCEIVED VALUE OF ONLINE REVIEW THROUGH ONLINE TRUST ON
PURCHASE INTENTION

Present by Chatpong Tangmanee, THAILAND

C3 | ENHANCING CO-PRODUCTION WITH CUSTOMER ENGAGEMENT USING SOCIAL MEDIA — THE STUDY OF SMARTPHONE PRODUCTS IN THAILAND
Present by Panant Krairojananan, THAILAND

C4 | LOCATION AND AGGLOMERATION OF AGRO PRODUCTS MANUFACTURERS IN THAIALND: A CASE STUDY
Present by Yuzuru Utsunomiya, JAPAN

C5 | CORPORATE SOCIAL RESPONSIBILITY AND FINANCIAL PERFORMANCE AN EMPIRICAL ANALYSIS ON NON-FINANCIAL SECTOR
Present by Worraphan Trakarnsirinont, THAILAND

- Moderator : Dr. Warat Winit, Chiang Mai University



BMRC: National Conference Room 1. Voyage (3rd Floor)
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- BMRC: National Conference Room 2. Journey (3rd Floor)
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- BMRC: National Conference Room 3. Expidition (3nd Floor)
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