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Thai Consumer’s Decision Making Process Towards Purchasing via Facebook
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ABSTRACT

This independent study aimed to study Thai consumer’s decision making process towards purchasing
fashioned cloths via Facebook. Data were collected by using online questionnaires. Samples of this study were
specified to 400 consumers who purchased fashioned cloths via Facebook. All data acquired were analyzed by the

use of descriptive statistic, consisting of frequency, percentage and mean.

The findings presented that most respondents were female in the age between 25 — 35 years old. They
worked as private company employee, who earned monthly income at the amount of 20,001-30,000 Baht in
average. Most of them lived in Bangkok and metropolitan area. They had experienced purchasing fashioned cloths
via Facebook for 1-3 years and had regular shops on Facebook. At the stage of post-purchasing fashioned cloths via
Facebook, they satisfied with it. In general, they accessed to Facebook via smart mobile mostly on Saturday or
holiday, during 20.01-24.00 hrs. They searched for Fanpages of fashioned cloths from clothing websites. The
category of fashioned cloths that they mostly purchased was dresses. In each purchase, they spent approximately

501-800 Baht.

Results of the study on Thai consumer’s decision making process towards purchasing fashioned cloths via
Facebook were presented hereafter. The consumers recognized their need of purchasing fashioned cloths the most
when the new designed cloths launched. The information search was done via online search engine websites such
as www.google.com. In the stage of alternative evaluation, all following factors were respectively ranked at high
level of importance: place, promotion, price and product. Duration of making purchasing decision was done within a
day. Regarding the post-purchasing behavior, the findings revealed that in case that the consumers satisfied with
the product, they would continue purchasing next items. However, if they dissatisfied with it, they tended to blame
on it. In the future, the majority would definitely purchase fashioned cloths via Facebook as it was convenient to do

SO.

Hereafter were shown sub-factors being ranked at the highest level of importance by the consumers. In
product factor, the highest level of importance was the product design. In price factor, the highest level of
importance was the clear pricing information given. In place factor, the highest level of importance was the
availability of in-stocked products which were ready to be delivered at all times. In promotion factor, the highest

level of importance was the acceptance of product returns and changes.
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