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ABSTRACT

Regarding to Thoen Pattanakit Limited Partnerships had got a lot of customers cause the problem for
taking care of the customers thoroughly. Especially problem, although Thoen Pattanakit Limited Partnerships had
tried to give the presents occasions to both retail and wholesale customers, but Thoen Pattanakit Limited
Partnerships did not get any feedback from their satisfactions. It was also difficult to access and for understanding to
differential customers' wants in each groups and areas. Then researcher realized that Thoen Pattanakit Limited
Partnerships unable to awareness of customers' satisfactions, it may be cause of further problem such as decreasing
of sale volume, or market sharing. Therefore, the purpose of this independent study was to study the opinion of
business customers towards customer relationship management activities of Thoen Pattanakit Limited Partnership,
LampangDistrict. The questionnaire was used to collected data, and descriptive statistics as frequency, percentage
and mean were used to analyze the data.

Most of the respondents were business owners and informant, who were single, age between 41 — 50
years, educated under upper secondary level. The characteristic of the shop was retail shop. The respondents had
become the costumers for more than 3 — 4 years. The frequency for ordering the products was more than 3 times
per week. The amount of the order was lower than 500 bags.

The opinions of business costumers toward customer relationship activities of Thoen Pattanakit Limited
Partnership, LampangDistrict, was agree with the process of the 4 steps of CRM. The first agree factor of each steps
were distinguished as followed:

The identity such as allowing the company to keep profile record such as name, birth date, and status
in order to improve customer relationship service.The differentiae such as allowing more privileges to the customers
who purchased the large amount of the products.The interact such as contacting and providing information through
phone. The customize such as receiving faster delivery thangeneral costumers.

From this study, it provides ways and methods of how to manage customer relationship management
of Thoen Pattanakit Limited Partnership, LampangDistrict in order to promote brand loyalty, and to improve and

develop the customer relationship management so that the customers would receive highest satisfaction.
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Me92YAIgNAT (Identify)

HrouuuusauaniianAnfindsfianssngnAnduiusresuianludaueeinisszyiagnan
(1dentify) Taesaatuszinifindion (Aade 4.24) Tnefladusosudesnisszyfagninfifaeunuasuansfinans
Aniulusziuifiudoandneds duduusn THud nrsduderiiusnfioys dsziRdouds 1y 3a Suidn
U e lUimnAensangnANGIILE (Andy 4.54)

MMSIANENGNAT (Differentiate)

HaouuuuasunininanAniusefanssngnAnduiusaesu3imiugonsnenisdangugnan
(Differentiate) TaaaaTuszauifiuging (Ands 3.66) TasiladudanTudasnisdangugnén Afpaunuurauniad
ARz fudeatineie duduusn Tiud gnénfifusanmnisdeda xin aeslasuansRimimiland
gnévinuBu (Auads 4.66)

nsRmsaRassiugnéi (Interact)

feeuuunaauanRadsAnifindefanssngnindaiusanssimindimainisinsefeasiy
gnénlngsanlussiuiiingos (duade 3.78) TnuiladudesTudasnisinsednastugnin Ageeuuunasuand
armAnuTuszAUAndasadsds duduuan Tiur n1sliusim fnde udediayadnaans Widuviaukaumig
Tysdw (Aniade 4.63)

MSLARBNITUINITATNAMNANEANUAFNAT (Customize)

HreuuuusauaniirnnAniusefianssngnAtdninsaa Sininaouaensauen1suan1sas
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nsszydagnén (dentfy) Tnsanlusziudinging (Aade 4.17) IneiladedesluEainisssysiagninlaa oy
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dausin i Bo Bufin gammnn s UWmnfanssugn@tduiig (Aeiy 4.36)
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POTYPN P a a & v @y oA v ¥ a A Yo oA &
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MSIANENGNAT (Differentiate)
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Vansfianandiu faudadinlusziufiuion Beeanduaurmde Hunfndinisdangugnén iien1sudnisd
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NAANBNITUINITATHAHANIERNUAZNAT (Customize)
Apeuuuuseuaniiiiuinisiianends fauanfiussfianssngniduinseesusiniugauees
NIFERBNTLENIAHANNIVHIZENUGNAT (Customize) TnasanTusziuindiag (Aade 4.39) lnatladudasly
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HreuuuusauasmanefinnAndindaianssngnAtduilsras s i iudonaasnisszysiagnAn
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N99ANgNaNAT (Differentiate)
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a A a =4 o @Y ! PN v o v a ! v A 3 ¥ @) ° ¥ o/ a
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nsRnsiafas1siugné (Interact)

dravuuuasuntinArisinauAniudefanssugnitduiusansuiemiuganenenis
Aasiofeanatugnéi (nteract) Tnesanlusziuiiuginn (Auade 3.79) Tnuiladugestudesnisfasofeasiy
gnénfifpeununasunminFefiansAninlssiuiuiteedneds duduusn THuddesnnstiugsnande uis
Hoyatnaans Widuvian Waune winemang (Aede 4.71)
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NNLENNSAHAMHIMHNZAHLAgNAN AfmeuLULFauaNmAneRaEAnTn sz TWdaged1eds Susunsn

U

A &

Turt vinnanslasuLantansadudnfisoniSandigndiall uazfenssugninduinslnentsuauressauno
inaugnsndsiesresnaisen Waasihluyindlabifugsteresinsteld vinBivimganiie uazesinuiingnii
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LBNIRAHATHIANIE ANITGN AN (Customize) TesanTusziuifiuging (Ainde 4.39) Tnailadudestudasnisiane
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Management) #nT#ifiuauizalunisfinen Useneudiaanissyydagnén (dentify) n1susnnguuaziiasnz

v o g o %

WOANTINTBIGNAT (Differentiate)  NIFHUJFNAUSAUGNAT (nteract)  UAT NITAUBUINITBE NN IZAN
(Customize) (Hsasia (15

M35z UAIGNAT (Identify)
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MMIIANFNGNAT (Differentiate)
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CRM  a9dinasiudan d1dm iwimmAalaemdninasiniste Baliunn nndeluussnomnnas idosanans
dadaufidmun
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FeeuuunaauanfanAnifindefanssngnindaiusanssimindimasnisiasefeasiy
gninlazgonTusziufingias
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3
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NMSANBNITUINITATHAINANERNUAFNAT (Customize)

HreuuuusauauiipnnAniusefianssugnAnduinsran Sinindaraenisiausnisusnisns
prsmszanuignan Tnssaslussduiiiugon Tnetladudastudasnisianenisudnsmuaansmszasugnan
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ADAUBDUKE
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v
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Management)iid 4 dumeaudasia {15

n9sEURIgNAT (Identify)
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sounTasRE RN wiaavioll andfimetiudazsziunaseziiaosunndnsiu iefunisgelaliignénda
AugnTuAsnauinntuendadewszduTigeau vetlniadndduiuanasinnisdadiduyngt ugin Fanoumii
Ulunnsfansondassuii enafiansanaintBunnisndde n1ssl Brand Loyalty L% N9EpRNANI BT e
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as@msadasnsiugnéi (Interact)

Finamudandin @uiauie matitemnisfindefasstugndn 2 sasmmanduduusn Ao
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v d?’ ! 3 dw = o v A o 4 dld v A 4 dl A o/
gnéennndy wiisiasiinausinsinanaulifiinuznisfieans if iRnasgiunisiemiimiliewiu uaz
& o Aa Tw o a v v a P v a a o 4 %
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AMSLARBNTITUINITATNATTHLANIS TN Llﬂl‘gﬂ fn (Customize)
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3. dm3uanfin avsiinsneuAuinTiiangtersmnasasniiveessingn asiigndtanen
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4.8 m5ugnAnmemne AsuinduntsudeinaansEeslsTudusineg tuuaeiignAmwemdenasiiu

] v
A o o/ 1%

TuEsenstiuansfidnonsineudensuwasminemaudedudn uszdunisiiudmsiiuansneiugnénsedug

Aflsann1sdaBaAuANTNanIn
Uiim”l‘léﬂiﬂd

ﬂﬁ‘iu“?ﬁ’z‘igﬂﬁﬁﬁi\lw"’uﬁ( (Customer Relation Management).(2557). ﬁmﬁﬂ 1 aa1AN 2557, 97N
https://www.facebook.com/Makersoft.co.th/posts/822124467817432

NomA Fusne. (2551).119998M 13 ARNTASIT 6). ngamme: TssRaniuieginaenaniuniinende.

LS NNIAAS. (2536). AIFITOEA. NTINNY: FVTHIRYU,

F9fiad UaT uaTAne. (2551). NMTUINTAMNENANSAUGNAT naslAne1: U3EM STD
EXPRESS 411in &Mun2euui. (9780 WaNamIn159An13u5m15g 39 nidin.
BUUAN: ADLANYINITIANTT UNTAINLIRBVDUUAN.

Fuaswa ¥190aia3g. (2546). N159AIAENTT. NIWNe: BEAgLATHL.

Tuand uhoaufia. (2546). NTLAMIgNATRNILE, (RNiSaTl 2). ngamme: Authwoss,

Forsiensiagiisznaunis SME. (2553). fiwdle 13 Rsan 2556, 910 http://www.crminaction.comyarticle/
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wwsd Brluadi $177. EnenfinnsuniodiauEmnagsie anAngnduneNTode).
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