MFRITUINISE50Y WNINLIRY \Zterg Tvind 0% 1 aiTuft 1 (un97AN — SunAx 2558)

1 [ v

mmJszmlmsmmﬂﬁﬁmamgﬂmwmuﬂLs%'m'm?u
1 ¥ v
2UNBLEDI L%m?mu?um‘s%@wmqﬂ

wrslway Uy uazasn 3ie

UNARYD

v
a v AaAA o

sAdeRRdngUsraen eAnEnaaulszannisaaafiinanagnatenmuesiuaelugne e
@ualinlunisdenasyn dafomlunisfnuadstassneuanensfnenseyaifieeiutadeiidnanenisdends
NENYATBIALAILEITIUNY Aiondeagsnailioadeslng auunAang sifeafusaulszaamisnisnain
LUSZNBUA%E ATUNRRATIN ATHTIAN ATUEBINIINTIASIMING LAZATNITEIEENNTTAETR

AngAnsasnisidandenssaresuslnalauneisiug STUNANSANET KABLLLURDLAINGIY
Tneyuisumemsds flansany 30 - 33 1 anmnmlan faelindunaiteubufiy 20,000 U Tagiiendag
Wiein ﬁgﬁzﬁfnmLﬁmg"’fuﬁ’\mﬁ’m%mbfmi U52nBUaNINNINUUTENENTY SUNTANEIgIgATTALUI Y InT
Tmﬁﬂuﬂﬂﬁ%ﬂﬁmméqu%@mﬁmgﬁumﬂm%’qmﬁﬂu mm@;ﬁflﬁiyﬁqmﬁﬁiymmﬁ%yﬂﬁmmLﬁﬂﬁfgl‘ﬁuﬁﬂé
andy aantngydenosgafidniuilsaosauin 31-50 ansramns udssinntunisdevesa 1,000,001-
1,500,000 U Tngnsauasaiugfianduniadnaulafendanespiiddniign sauigmaureyamsaie
tsznauntadanladenesgpaiminelaun Tnaneenisuensiar@unnas S99 12 999 ULazABINTTHENENSY
Ruanpsn S1uam 25 1 Anunizraviasgaiinesnns Ao uun 1 vasusn aaulnyiReniesgedidufings uwa
Modern finnussiasasasimesiiians uaziiumasiiansuun Built in Aumesyiulianfium vesifinszanduaom
ien — uns finrsinuafiseasauuniuresunazyana (Fix) Tneidenvinafidsrsmesafioguiodes au
sARENEILARRAEINGaRLaR ANnIadRdmLnaRenfifiddiinemeeegtulasiniei ddnesens uaz
punaasENnsRaadenuLaILan

amuladaaautlszannianaefifinanagnaesueisiunslusineasgumatunisdanosn Tade
A9MSEANN1IAATA HABLLLURBLANEsEAuANddTY nmsasunszTadueyTuszdusan Tasdaduiln
ANANAYGIgA Aa TadeRLa1A1 789N AL TadaATUNART N TadaAuTDmnNnIadndmug uaz
TaduAIUNIIRNEANNNTAaNA BeflaneaziBandoll Tadanunaniom greuuunasunnfiszduaEd Ay
anganegtuszdunan Tnaadusnsfiinndugegn Ao nissanuuulassasvaansfinanamumo daduni
5107 YRaLLUUFaLaINdsTAUANEIAY nnaanegTuszAuan Taeladuaesfidaaisgegn fa s1a0

wisNzan ad8AUNNTIATIINNGY NRRLLULAaUANEsTSUANEATY nwsaneyTusziunn TaeTadupasdid

Vol. 1 No. 1 (January — March 2015) |



MFRITUINIEINT HNTINERE \Zterg Tvind 7 1 iUl 1 (nsrAN — A 2558)

Aladngegn Ae dadnazaantunisfinnenigetelasenisnesgn Tedun1unisaaainnisnain

HABULULARUDMESEAUANAATY NnsanegTusziuann Tedaapefifaefugegn Ao aauan

ABSTRACT

This independent study aimed to examine marketing mix affecting Generation Y consumers in Mueang
Chiang Mai district towards buying condominiums. The study was based upon the theory related to marketing mix
factors, including product, price, place and promotion.

Regarding the study on behavior of Generation Y consumers in buying condominium, the findings could
be summarized that most respondents were single females in the age between 30-33 years old. They earned
monthly income at the maximum of 20,000 Baht in average and stayed alone. Their hometown was in Chiang Mai.
They worked as the private company employee and hold Bachelor’s degree as the highest education. Prior to buy
condominium, the majority stayed with their family. Reason of buying the condominium was for living purpose. Most
of them bought 31-50 square meters condominium and spent 1,000,001-1,500,000 Baht for it. Person influencing
the decision making towards buying condominium the most was their family. Most of them got information of
condominium from billboards. They preferred to pay for 12 times of installment for the down payment with 25
year-repayment for the rest of purchase price.

The preferred type of condominium was the 1-bedroom condominium. Most of them chose the one
located in the modern high-rise building with fully build-in furnished and laminate wood flooring. The restroom
should have shower frame and the parking space should be fixed. They selected the condominium where was
located in the city. In terms of price, they preferred the special discount for cash payment. In terms of place, they
preferred the condominium that the sales—office located in front of the certain constructed area. They also preferred
the discount promotion offered.

According to the study on marketing mix factors affecting Generation Y consumers in Mueang Chiang
Mai district towards buying condominiums, in the overall view, the respondents ranked all factors at high level of
importance. They ranked price factor as the highest level of importance, followed by product, place and promotion
factors.

In product factor, the respondents ranked it at the high level of importance in an overall view. The

highest important sub-factor was the design of durable building structure.

Vol. 1 No. 1 (January — March 2015) |




MFRITUINISE50Y WNINLIRY \Zterg Tvind 7 1 iUl 1 (nsrAN — A 2558)

In price factor, the respondents ranked it at the high level of importance in an overall view. The highest
important sub-factor was the reasonable price.

In place factor, the respondents ranked it at the high level of importance in an overall view. The
highest important sub-factor was the convenient contact to sales officers.

In promotion factor, the respondents ranked it at the high level of importance in an overall view. The

highest important sub-factor was the offer of discount.
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