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Functional Drink Consumption Behavior of Working-Aged
People in Mueang Chiang Mai District
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ABSTRACT

This independent study aimed to functional drink consumption behavior of working-aged people in Mueang
Chiang mai district. The study involved collecting data from a sample of 400 respondents by using questionnaires.
The data was analyzed by using descriptive statistics including frequencies, percentages and averages and
inferential statistics including a t-test and an analysis of variance.

The result of the study showed that most of working-age in Mueang Chiang Mai district were women aged
between 25 and 34 years old with the highest education level of bachelor degree, and average income between
10,001 and 20,000 baht per month.

Regarding, the functional drink consumption of working-aged people in mueang Chiang mai district, the
respondents purchased functional drink once a week or least once a week that chose from skin care and beauty
property. The packaging were plastic bottle. The expenses was 21-50 baht per person per time and purchased
separately with 1 piece per time. The respondents made purchasing decisions by themselves. Sappe Beauti Drink
was the most functional drink brand that respondents purchased. The cause of purchasing was nutrition or benefit of
functional drink. The respondents purchased the functional drink from convenience stores such as 7-Eleven and 108
shop because the journey was convenience. The information was received from radio and television. The Purchasing
was several brands rotation and purchased for their own drinking. And the incentives for purchasing was the
properties of product.

In terms of the marketing mix factors affecting decision making of purchasing functional drink, the study
showed that the overall importance level of the marketing mix factors were high. The high importance levels of the
marketing mix factors were ranked at the high level with the following order; price, product, distribution and
promotion.

In terms of the minor factors of marketing mix affecting decision making of purchasing functional drink showed
that the top five minor factors were easy purchasing and convenience that was a distribution factor, reasonable
prices and quantity that was a price factor, deliciousness that was a product factor, standards certificate that was a

product factor and nutrition/benefit that was a product factor, respectively.
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