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ABSTRACT

This independent study aimed to study the attitude of consumers in Mueang Samut Sakhon district towards
traditional versus modern retail stores. Questionnaires were used to collect data from 300 people who ever bought
at the traditional trade retail and modern trade retail. The data were analyzed by using descriptive statistic such as
frequency, percentage, mean and Pair Sample t-test.

Based upon the result of the study, most respondents were female, age between 31 - 40 years old. The
highly education level was the diploma or vocational diploma. They were mostly the public company employee
earning average monthly income at the amount of 10,000 — 20,000 and single.

Regarding the attitude towards traditional retail store, it was found that the cognitive element of the
respondents were agreed with the existence of instant products. The affective element, the factors that were rated
at the highest average scores included: Product perspective was the variety of product, price perspective was the
appropriated price, place perspective was convenience to bought, promotion perspective was using the tab in front
of the shop, people perspective was the staff manners, presentation perspective was categorizing of product which
easy for find. For the behavioral was the respondents will buy is beverage.

Regarding the attitude towards modern store, it was found that the cognitive element of the respondents
were agreed with the existence of beverage such as water and carbonate soft drinks. The affective element, the
factors that were rated at the highest average scores included: Product perspective was the variety of product, price
perspective was the clearly price tag, place perspective was the appropriated within opening and closing times,

promotion perspective was using the digital marketing by online advertising, people was the appropriated of staff
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uniform, presentation was the appropriated of product segmentation. For the behavioral was the respondents will
buy is beverage as well.

When comparing the attitude of consumers in Mueang Samut Sakhon district towards traditional versus
modern retail stores using t-test, it was found that the cognitive element differenced in term of modern retail store
was easier to find especially in the business area. The dffective element, it was found that product factor, modern
retail store had higher average score on product quality. Price factor, traditional retail store had higher average score
on can be negotiation price. Place factor, modern retail store had higher average score on the retail store place
where convenience to bought. Promotion factor, modern retail store had higher average score on using the television
advertising. People factor, modern retail store had higher average score on the appropriate level of services provided
by staff. Presentation factor, modern retail store had higher average score on the display of goods. For the

behavioral element, it was found that the respondents would buy instant products from modern retail store.
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