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ABSTRACT

The study on Marketing Mix Affecting Consumers in Mueang Chiang Mai District Towards Purchasing E8 5
Compatible Vehicles was aimed at study Marketing Mix Affecting Consumers in Mueang Chiang Mai District Towards
Purchasing E8 5 Compatible Vehicles. This study use primary data collected from data query from the owners cars
used fuel E85 or a car users that used fuel E85 involved in the decision to purchase a used car fuel E85 samples
from all 200 people. Statistical analysis of this data frequency, percentage, mean, standard deviation, and T-test.

The general data showed that the consumer to purchase a used car fuel E85. Mainly car users,female at
the age of 32 - 38 years. A single status domiciled in the north. Education degree.Career / trading personal affairs.
The average income in the 15,001-25,000 Baht The size of the family who live together and use this car together

average 4 persons. Automobile brands HONDA model CRV is a most of favorite brand for used car fuel E85 .
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The study on Marketing Mix Affecting Consumers in Mueang Chiang Mai District Towards Purchasing E85
Compatible Vehicles. It is found that the focus on product factors the most agreed that the car fuel E85. The second

is the price factor marketing promotion and the last is distribution channel respectively.
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