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Attitude of Broiler Farmers in Songkhla
Province Towards Herbal Extracts for Production Efficiency Improvement
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ABSTRACT

This independent study aimed to study attitude of broiler farmers in Songkhla province towards herbal
extracts for production efficiency improvement. Questionnaire was employed as a tool to collect information from
population size amount 70 broiler farmers who were own farms in Songkhla province. All given data were analyzed
by the descriptive statistics composing of frequencies and percentage.

Based upon the results, it was found that most broiler farmers were male whose age ranges were between
41 — B0 years old and married, finished primary school, average monthly income between 50,000 — 100,000 baht.
They had 5,000 - 10,000 broilers and farming by evaporative cooling houses system

The study of attitudes in terms of broiler farmers’ knowledge and understanding of using the herbal extracts
for production efficiency improvement showed that 57.1 percent of their answers were correct. The highest factor of
understanding was that the price of herbal extracts cheaper than antibiotic.

In term of broiler farmers’ opinion towards marketing mixed factors, they agreed with all factors. The
highest ranked factors for each category were as follows: for product it was that the herbal extracts would increase
efficiency for production; for price it was that the reasonable price in relation to the quality; for place it was
distributed at animal pharmacy store; for promotion it was that sale representative had presented the goods at farm.

In terms of broiler farmers behavior towards using the herbal extracts for production efficiency improvement

showed that most of them would introduce the herbal extracts for production efficiency improvement to others.
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