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Services Marketing Mix Affecting Consumers Towards Using Services
of MAYA Lifestyle Shopping Center, Chiang Mai Province
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ABSTRACT

The objective of this independent study was to study Services Marketing Mix Affecting Consumers Towards
Using Services of MAYA Lifestyle Shopping Center, Chiang Mai Province. The samples in the research were 400
users, 300 of them were Thai people and 100 of them were Chinese people. The questionnaire was used as the
research instrument. Percentage, mean, Independent Sample t-Test and One Way ANOVA were statistical methods
to analyze data.

The results shows that the most of the Thai respondents were female in ages between 21-30 years old,
holding Bachelor’s degree as the highest education level, working as student, earning monthly income lower than
10,000 bath. Most of them came to studied shopping mall on weekend (Saturday and Sunday), from 15.01 to 18.00
hrs, with the frequency at uncertainty, and spent money not more than 500 bath. At the shopping mall, their
favorite areas were entertainment zones and theaters. Most of them have purpose to watching movies. The main
reason in taking services at the MAYA Lifestyle Shopping Center, Chiang Mai was the close to working place or
school.

According to the study on marketing Mix Affecting Consumers Towards Using Services of MAYA Lifestyle
Shopping Center, Chiang Mai Province, in the overall view, the respondents ranked all factors at high level of
importance. They ranked physical evidence factor as the highest level of importance, followed by product and place
factors.

Moreover, the results shows that the most of the Chinese respondents were female in ages between 21—
30 years old, holding Bachelor’s degree as the highest education level, working as employee of private company,
earning monthly income at the amount of 2,001 - 5,000 yuan. They come from Guangdong County, visiting
Thailand for the first time, and Chiang Mai 5-10 days. Most of them came to studied shopping mall from 18.01 to
21.00 hrs, with the frequency at first time, and spent money at the amount of 251 — 500 yuan. At the shopping

mall, their favorite areas were supermarket (Rimping). Most of them have purpose to buying products and services

Vol. 2 No. 3 (July —September 2016) 402



M5R15UBNsEsia wanenawBasin 7 2 2l 3 (nIngrAN — fuenen 2559)

in shops. The main reason in taking services at the MAYA Lifestyle Shopping Center, Chiang Mai was products and
services from leading brands to products and local food.

According to the study on marketing Mix Affecting Consumers Towards Using Services of MAYA Lifestyle
Shopping Center, Chiang Mai Province, in the overall view, the respondents ranked all factors at high level of
importance. They ranked place factor as the highest level of importance, followed by people and process factors.

There was significant not difference for consumer’s in Thai perspective towards service marketing mix in all
aspects at the 0.05 level among consumers in different age.

There was significant difference for consumer’s perspective towards service marketing mix in price, place,

promotion, people, and process at the 0.05 level among Thai and Chinese.
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