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ABSTRACT

The objective of this independent study was to study Information in Facebook Fan Pages Affecting
Generation Y in Thailand towards Selecting Restaurants. The data were collected by distributing online questionnaires
to 400 people. The data were then analyzed by descriptive statistics such as frequency, percentage and mean.
Moreover the data were then analyzed by Independent Sample t-test such as Generation Y’s consumer according to
job status and according to period to use Facebook.

In terms of need recognition, it was found that most of respondents needed or interested in food
information before and after using Facebook. They know information from like, Shared and comment by friends and
other Facebook members. The most favorite content is picture.

In terms of searching information, it was found that most of respondents needed searching information
from Facebook Fan pages and information was comment from restaurant’s consumer. Respondents search for
information by name of restaurant or menu that they are interested in.

In terms of evaluating alternatives, it was found that respondents rated price as the first factor to make
their decision on selecting restaurants, second is personality and third is product respectively. The comparison of job
statusand period of timefound no any differences

In terms of purchasing decision, it was found that the respondents selected restaurants by using
information from Facebook Fan pages. Information has high influences on decision making before purchasing because
prices were clearly stated and reliable. Respondents do not select restaurant because they need to search for more
information from another source which is website.

In terms of post-purchasing feeling, it was found that respondents rated a high level of satisfaction.
The respondents will follow and like Facebook Fan pages in order to receive more information. However, when they
are unsatisfied, they will unfollowing and unlike the fan pages. The reason that they are unsatisfied with restaurant,
is because food and taste is not served as the same as stated on Facebook Fan pages. Anyhow, respondents will

keep searching for information from Facebook

Keywords: Facebook Fan Pages, Generation Y, Buying Decision Process, Restaurant, Content Marketing
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