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Marketing Mix Affecting Consumer in Mueang Chiang Mai District
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ABSTRACT

The purpose of this independent study was to examine the marketing mix affecting consumers in Mueang
Chiang Mai District towards purchasing whey protein products. The research used the 4 P’s of marketing framework
presented in theory of compound marketing strategy. The Data was collected using survey questionnaires from
consumers who are purchasing and using whey protein products. The sample group totaled 300 surveys which were
analyzed by frequency, percent average, mean and standard deviation including the T-test, F-test and One way
ANOVA. The questionnaires determined the relationship between respondent’s personal profiles and marketing mix
factors that affect the decision to use the products.

The study found that 100% of the interviewees were male and that the consumers were predominantly aged
between 21-30 years, single and employees with monthly income around 15,001 — 20,000 Bath. They typically had
a bachelor’s degree and were mostly using whey protein products every day, primarily after exercise and were
prevalently using the product for more than 1 year.The most preferred brands were Dymatize, Optimum and
Nutrition. Commonly whey protein was bought in packages of over 2 kilograms (4.4 pounds) on a monthly basis. The
purchases accounted to around 2,001-2,500 Bath per time. The preferred way of purchasing was online. The
internet was also the main source for information via online searches by the consumers themselves. Other sources
for information were personal contact with friends and information available in the gymnasium or health club that the
consumer attended. A high brand loyalty could be identified as consumers repeatedly purchased the same brands
when they were satisfied with the product.

However though buying the same brand, consumers varied in their choice of tastes within the brand during
their repeated purchases. If they did not like the product, prevalently they did not buy the product again after
finishing one package and furthermore did not recommend the product to other consumers. Their choice of a certain
brand was predominantly based on their own preferences rather than being influenced by recommendations from
trainers at their gymnasiums.

By comparing the relationship of the Likert scale of consumers and the marketing mix, it could be concluded
that consumers with a different status on the 4 factors of the marketing mix showed different behaviors, with the

statistically significant level of 0.05.
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