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Prospect Customer’s Attitude toward Concrete Furniture Product in

Amphoe Muang Chiang Mai
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ABSTRACT

‘

The objective of this independent study was to find out customers ‘ attitude toward the concrete
furniture products in Amphoe Muang, Chieng Mai Province. This study applied quantitative method in collecting

data, by using questionnaires. The population in this study were clients, boutique hotels, coffee shops,
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restaurants, community malls and design firms in the vicinity of Amphoe Muang, Chieng Mai Province. The sample
size in this study was 120. Descriptive statistics were used in analysis of collected data ie., frequency, percentage,
and mean. Most respondents to this research were male, average age between 30-39 who were entrepreneur
in boutique hotels business for 2-5 years and had bachelor degree education. Their income were less than
1,000,000 per year. Most of them shared power in making decision about interior design concept of their business
at high degree level.

The study found that the respondents opinion in this research were as follows: they had knowledge
and understanding about the concrete furniture products , they thought that the products are suitable to decorate
buildings of Loft and modern styles, the products can be attached by other kind of materials such as woods and
metal, as furniture ornaments, the product has advantage in its durability, and can be repainted , all these
opinions were at the highest degree level but the knowledge about the colour variety of the products was at the

least degree level.
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