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Marketing Mix Affecting Motorcycle Repair Shops Towards Purchasing Motorcycle Spare Parts in
Mueang Chiang Mai District
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ABSTRACT

This independent study aimed to explore marketing mix affecting entrepreneurs of motorcycle repair shops
towards purchasing motorcycle spare parts in Mueang Chiang Mai district. The data were compiled from 200
questionnaires distributed to entrepreneurs of motorcycle repair shops in Mueang Chiang Mai district. The given data
were then analyzed by using descriptive statistics consisted of a frequency, a percentage, and a mean. The
research results were summarized as follows.

Based upon the findings, it was found that most respondents were the owners of motocycle repair shops.
Most of the respondents were male, aging between 31 to 40 years old. Most of them graduated with High
Vocational Certificates or Diplomas. Most of the shops had only one owners. The shops were located in Chiang Mai
Municipality. Most shops had been running for 5 to 6 years. Most of the respondents had 2 suppliers and had
regular places they purchased motorcycle spare parts from. The average purchasing order (per month) was 50,001
to 70,000 Baht. The respondents purchased motorcycle spare parts three or four times per week, usually on
Monday to Friday from 12.01pm to 04.00pm. They normally compared prices before purchasing the spare parts. The
respondents had the most influence on the purchasing decisions. The motorcycle spare parts which were regularly
bought were involved with the Fuel System. The respondents usually gained information regarding motorcycle spare
parts from their former and current suppliers. They advertised and promoted their shops via the internet or websites
at the most. The main reason affecting their purchasing decision was an appropriate pricing. Most of them regularly
purchased motorcycle spare parts from Sangchaipanich Part., Ltd., respectively.

As a result of the study, the marketing mix affecting entrepreneurs of motorcycle repair shops towards
purchasing motorcycle spare parts in Mueang Chiang Mai district at a high level were Price, Product and Place,
respectively. the marketing mix affecting entrepreneurs of motorcycle repair shops towards purchasing motorcycle
spare parts in Mueang Chiang Mai district at a medium level was Promotion.

The sub factors for marketing mix affecting entrepreneurs of motorcycle repair shops towards purchasing
motorcycle spare parts in Mueang Chiang Mai district with the highest average were as follows:

For Price, the highest average was the cheaper price, compared with other suppliers (same products).

For Product, the highest average was the reputation and reliability of the suppliers.
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For Place, the highest average was the convenient location of the suppliers: i.e., on the main street or near
a community, etc.

For Promotion, the highest average was the regular scheduled promotion (a discount, a gift with point
collection, a free sample, a gift with purchase).
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