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Behavior of Parents Towards Purchasing Children’s Apparel
from Retailers in Muang Chiang Mai District
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ABSTRACT

The study on “Behavior of Parents Towards Purchasing Children’s Apparel from Retailers in Muang Chiang
Mai District” aimed to study the behavior of parents towards purchasing children’s apparel from the retailers in
Muang Chiang Mai district. Samples of the study were identified to 200 top consumer—parents who purchased
apparel for new-born to 12 years old children. Questionnaires were used as the tool to collect data. Then, data were
analyzed by the descriptive statistics, including frequency, percentage, and mean, the independent sample t-test,
and the analysis of variance: ANOVA.

Results of the study on general background of respondents presented that most of them were female in the
age of 21-30 years old. They were married and worked as employees of private company. They graduated in
bachelor’s degree and earned monthly income at the average amount of 15,001-25000 Baht.

According to the study on purchasing behavior, the majority of respondents used to purchase children’s
apparel for boys and girls. In each time, they purchased 1-2 pieces of children’s apparel. Currently, the size of
children’s apparel that they purchased was for 12 years old child and their favorite brand was not specified. Purpose
of purchasing children’s apparel was to replace the old one that was too small for their growing children. Person to
be involved in making purchasing decision for children’s apparel at the most was their family member. In a year,
they purchased children’s apparel at 1-2 times on uncertain day. They mostly purchased children’s apparel on the
birthday occasion from hyper marts such as Big-C and Tesco Lotus. They normally purchased the apparel in
separated pieces: shirt, trousers, or skirt and spent 501-1,000 Baht in each time of purchase. The majority agreed

that the appropriate price of a piece of children’s apparel: shirt, trousers, or skirt should be less than 200 Baht. They
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were introduced or acknowledged on children’s apparel/its distribution place by family member. The most favorite
promotion of children’s apparel was cash discount.

According to the study on marketing mix factors, the respondents revealed that the following factors
influenced them towards purchasing children’s apparel at high level: product, price, place, and promotion,
respectively.

In product factor, the top three elements influencing their purchase at the highest level were to be
comfortable to wear, to be made of durable cloth supporting the long term use, and qualities of fabric and its
decorating items, respectively.

In price factor, the top three elements influencing their purchase at the highest level were clear price tag,
reasonable price, and cheaper price than other brands, respectively.

In place factor, the top three elements influencing their purchase at the highest level were convenient
location to transport, to be easy to find as there were large numbers of product distribution place, and to have
attractive product display at a point of purchase, respectively.

In promotion factor, the top three elements influencing their purchase at the highest level were to offer
special promotion such as cash discount, buy 2-get 1, reward point, or premium distribution, to have sales persons
who could provide advice and information about the product to customers, and to have advertisement/public

relations via media such as television, and magazine.
o
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