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Service Marketing Mix Affecting European Customers

Towards Selecting Spain Mueang Chiang Mai District
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ABSTRACT

In the study on marketing mix affecting European tourists in choosing a spa in Mueang Chiang Mai District
this time, we defined the marketing mix on 7 areas: product, price, distribution, marketing promotion, personnel,
service processes and physical presentation. Target population is European tourists who come to the spa in Mueang
District, Chiang Mai Province. The sample size is defined at 236 persons. To collect data, a questionnaire was
applied. Data was analyzed using descriptive statistics including frequency, percentage and mean. To measure

significance level of the marketing mix, a 5-level rating scale was used. The results of the study are as follows:

On personal information, most of respondents are female, aged older than 4 O vyears, married status,
employees of private and government sectors, with average monthly income of USD 1000-5000, and lived in

Western Europe.

On behavior in travelling and using spa in Chiang Mai, it is found that times of travelling in Chiang Mai at 2
times represented 43 .20 %. For days of stay in Chiang Mai, they stayed for 10 days up. The main purpose in
traveling to Chiang Mai is to tour/ relax. Types of spa they took mainly are Thai traditional massage and
aromatherapy massage. Times of use of the spa for tourism in this time are 1-2 times. For the day they liked to visit
the spa, most of European tourists did not fix the exact day. Hours they took the spa service most are from 10:01 to
13:00 hr. The cost of the spa is at 1,000-1,500 Baht. The purpose of taking the spa service is to stay healthy and

relieve stress.

The number of people participating in the spa is 2-3 persons. Persons who recommended and influenced

the decision to use the spa are friend / colleague and themselves. The method to choose the spa is selection based
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on items of spa and cheap price. Source of data to use the spa, they learned by themselves. For factors in selection
of the spa, most of them selected the one with standards and various services to choose and price cheaper than
other spa facilities.

Overall marketing mix on 7 areas is as follows: European tourists gave precedence to the overall marketing
mix on 7 areas at high level, with descending order of level of significance as follows:

1) personnel 2 ) creation and presentation of physical appearance 3 ) service process 4 ) location or
distribution channel 5) product or service 6) price and 7) marketing promotion, respectively.

Sub-factors of marketing mix that influence European tourists in choosing a spa in Mueang Chiang Mai
District with the top 10 average levels of significance include clean restroom / shower / spa room, followed by staffs
with good human relations, beaming, eager to serve, knowledgeable about the spa, service process is safe, staff
knowledgeable about precautions and contraindications for massage or spa treatment, music enhancing atmosphere
for customers to relax, certificate of service enterprise by the Ministry of Health, pre-inquiry on health to ensure
that the customers can take service, fabric appliances such as towels, bed linens, robes that are clean and changed

wholly after providing the service to each customer, and staff dressing neatly and appropriately respectively.
U
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