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ABSTRACT

The objective of this independent study was to study the Marketing Mix Affecting Consumers in Mueang
Chiang Mai District Towards Purchasing Furniture for Condominiums. The data was collected from questionnaires
distributed to 385 samples who had ever bought furniture to decorate their condominium in Mueang District, Chiang
Mai province. The data was analyzed by descriptive statistics and presented in form of frequency, percentage, and
means.

The study found that the largest proportion of respondents were males aged between 31 to 40 years old,
educated at bachelor’s degree level, were single status, average earned income between 30,001 to 40,000 Thai
Baht, and worked as employee in private company.

Behaviors of Consumers Purchasing were as follows. The largest proportion of respondents had got
condominium which unit area were between 31 to 60 square meter for being a residence. They had chosen to
purchase a bedroom furniture set (a set of furniture for a bedroom including a bed, a wardrobe, and a vanity with a
mirror) from INDEX brand. Some of them had chosen to purchase furniture by each item from official shop such as
INDEX brand in INDEX Living Mall, KONCEPT brand in KONCEPT Furniture, and SB brand in SB Design Square
because they were comfortable to visit these places. They had chosen to purchase furniture which can be responded
a benefit in their daily lives. The online advertisement by internet marketing channel was influent to consumers
purchasing decision of them. They had decided to purchase by themselves, their average expenditure was about
50,000 Thai Baht or less, and made a payment by their credit card debit card. The problem had frequently found
that they were not bargainable on the selling price.

The result shown that the all of marketing mix factors affected in High level by descending as follows; (1)
Product, (2) Place, (3) Price, and (4) Promotion. The sub-factors which average highest level on each marketing mix
factors as follows; The Product sub-factor was the quality such as durability on product. The Price sub-factor was
the right price tag had shown.The Place sub-factor was the showroom had displayed product-items. The Promotion

sub-factor was the salesperson had product knowledge to give a good information as well.
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