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Retail Marketing Mix Affecting Consumers
TowardsSelecting Pet Supply Shops in Mueang Chiang Mai district
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ABSTRACT

This independent study aimed to examine retail marketing mix affecting consumers towards selecting pet
supply shops in Mueang Chiang Mai district. Samples were identified to 400 pet supply consumers: 150 persons
purchased the product for dog, 150 persons purchased the product for cats, and 100 persons purchased the product
for other types of pet. Questionnaires were used as the tool to collect data. Then, the data obtained were analyzed
by the descriptive statistics namely frequency, percentage, and mean.

The findings presented that most respondents were female and single. They were over 20 years old but not
over 30 years old. Their education background was undergraduate level. They were students and received monthly
income at the amount between 10,000 — 20,000 Baht.

According to the study on pet information, the results showed that the majority of those who raised dog had
one dog: the poodle dog breed, in particular. The majority of those who raised cat had one cat: the Siamese cat with
unknown origin cat breed, in particular. The majority of those who raised other types of pet had one pet: Sugar
Glider, in particular.

They had pet for being friend. Type of pet supplies that they purchased the most was pet food. Place
where they reqularly purchased the pet supplies was pet supplies shop. Frequency in purchasing the pet supplies
was uncertain.  In each time of purchasing pet supplies, they averagely spent 201-400 Baht. They usually
purchased the pet supplies in the late afternoon or in the evening of their day-off such as Saturday and Sunday.
Person influencing their decision towards purchasing the pet supplies the most was the respondents themselves.

Hereafter were showed results of the study on retail marketing mix affecting consumers towards selecting

pet supply shops in Mueang Chiang Mai district.
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Goods and service mix affected the consumers towards selecting pet supply shops in Mueang Chiang Mai
district at high level and the top three elements affecting their selection the most were rapid payment process, rapid
product delivery, and product varieties, respectively.

Price mix affected the consumers towards selecting pet supply shops in Mueang Chiang Mai district at high
level and the top three elements affecting their selection the most were clear price tag, availability of premium
products with high price, and availability of products in wide ranges of prices, respectively.

Physical distribution mix affected the consumers towards selecting pet supply shops in Mueang Chiang Mai
district at high level and the top three elements affecting their selection the most were sufficient light in the shop,
friendly atmosphere, and easy-to-find location, respectively.

Integrated Marketing Communication mix affected the consumers towards selecting pet supply shops in
Mueang Chiang Mai district at high level and the top three elements affecting their selection the most were the staff
in clean and polite dress, the staff who could provide clear and complete explanation or information about products
and services to the consumers, and the friendliness of the staff: greeting the consumers with smile and friendly

manner, respectively.
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