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ABSTRACT

This independent study aimed at studying behavior towards and marketing mix affecting the purchase of
dietary supplement products for health by baby boomer generation consumers (50 — 68 years old) who were born
during 1946 — 1964, in Mueang Chiang Mai District. The subjects for this independent study consisted of 300 baby
boomers in Chiang Mai Province selected by convenience sampling. The data was collected from self-administered
questionnaire. The data was analyzed by frequency, percentage, mean, T — test and analysis of variance: ANOVA.

The result of the study showed that most questionnaire respondents were female, 66-69 years old,
married, with Bachelor’s degree. They had their own business with an average monthly income of 30,001-40,000
baht.

From the study of the consumers’ behaviour, it was found that the dietary supplement product that baby
boomer consumers in Mueang Chiang Mai District bought the most was rice bran oil. The motivation for buying was
for health and to help with sleep. The most bought brand was Giffarine. They bought it once a month for their own
consumption. Most respondents bought rice bran oil at the pharmacy/health product shops. They spent 500-1,000
baht per purchase. The most important motivation for buying was to take care of their health and the reason for
buying was its benefits. The person who influenced their buying was themselves. Most obtained information about
the product from magazines.

The marketing mix that affected baby boomer consumers buying health supplements were product, price,
place, and marketing promotion, respectively. These factors were ranked at the high level.

The first 10 sub-factors that were ranked at the highest level were as follows: the product was certified
such as certified by Food and Drug Administration or being labeled as organic or Halal, salespeople were available to
recommend and give information about the product, brochure was available with product information and benefits,

the price was reasonable, the product was easy to find, there were advertisements about the product in mass
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media, the product was easy to consume, the results of the product were as expected, sample product was
available to try before buying, and product review from those who had tried it before was available, respectively.
From the comparison of the consumers’ gender towards buying, it was found that gender played no role in
buying decision but the consumers’ education affected buying in terms of product, price and marketing promotion but
not in terms of place. And monthly income affected buying in terms of product and marketing promotion but not in

terms of price and place.
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