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O1.7 Mun153nns | S1.7.1 Jumaeuaaselvdl KPI1.7.1-1 8x51due1a1sdusednnlinaandinuni 100% 97.83% 100% 64% S9IAIUR ANEUSHISIU
NSNYINTUUWE AMENURMINLINTEIU AACSB 11M 357U AACSB <
4 ! 3 3 (Usm9), ynna,
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Sufficiency and s o
Y 1 § a a I3 \1:‘] WI
Oualifications KPI1.7.1-2 8h31duena1sdymuSeyeyrin 1u SP 100% 87.50% 100% 23 .08% . e
TIRUUA(INY),
NUIQA,
KPI1.7.1-3 8nsnaiuenansdydivSayaien iu SA 100% 100% 100% 7317% HYE (QA),
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UsesUNANgNs




Strategic
Objective

Strategy

Wwaalduviu thguAdisueg (Tar

Wa
2564

NAagNsSAIUNISYANSNSWEINSUUUE

et) ucia=U
Wa

2565

o

oS -
u'. C U )
feCMYL 2. AacsB

——

Chiang Mai University Business School

Responsible
Person

Support
Unit

O1.7 sumsdnnis | S1.7.2 Wawwinwsiisndusens | KPIL.7.2-1 Shsrdiwvennarsdfilasunmsiauiineed 50% 94.23% 70% 98.18% | sospaiui WUy
NINYINTUUWE wWasuwlas Wiiueanansdlae | Sndudensiasuidas -
* o o o o o (U319), AR,
Faculty ANUIDN(1) LEUNAIAUTDIAY T
Management KAZNIAIYT (2) ANUNAINNANY 175 5o i — -
S J y :.)—1 dasnduersglumsidngiumidns 100% 100% 100% 100% N ) !
. Nastn) lamunafumineg dunmug y
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Development) WY
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OL.7 puN153ANTS | S1.7.3 atfuayuyaainsany KPI1.7.3-1 dndiuvasypainsangatiuayuiilasunis 80% 100% 80% 100% SOIAUUR FUNEUSISIUY
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S1.7.4 Jananssuiunuvinyy
wazUFuuseiAuaR ANy
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Work Place (fwiuypainsvn
AL)

KPI1.7.4-1 Aedsnani1suseiiuainasesdain
Happinometer laiA1n31 4.25 (310 scale 5.0)
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Person

4.25

3.33
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